Integration is key in consumer-centric approaches.
America is in the midst of a consumer revolution. Whereas consumers used to rely on experts to make decisions on their behalf, expertise mediated by technology is increasingly put in the hands of consumers so that they can take control of factors that influence their lives. It has become clear that there is value in a benefit design strategy that encourages consumers to take advantage of the information available to them and to take more control over their care. Benefit design that incorporates clinical evidence and thoughtful incentives for the consumer can be a strategy for achieving both clinical appropriateness and cost effectiveness.